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NTEA advertising opportunities overview

Targeted industry reach
Leverage NTEA’s trusted reputation and deep industry relationships. Your message lands in front of thousands of fleet managers, upfitters, OEMs, and key decision-makers who look 
to NTEA for insights and guidance.

Audience that converts
Our readers are active decision-makers, not casual browsers. They’re buyers, specifiers, budget-allocators, and tech adopters who are seeking solutions now.

Integrated channels for maximum impact
Combine print and digital formats to showcase your message across multiple touchpoints. From our flagship magazine to email newsletters, banner placements, and custom 
campaigns — we’ve got you covered.

Why advertise with NTEA?

Publication Format Featured content Frequency Audience

NTEA News Print and digital magazine
Current work truck industry issues 

and Association updates
Monthly NTEA members and trade media

NTEA Insider Email newsletter
Association and industry 

resources, programs and events
Every two weeks/twice  

a month
NTEA members

Work Truck Industry News Email newsletter
Commercial vehicle product 

innovations, market trends and 
industry company news

Weekly Work truck industry

NTEA Industry e-Blast Email blast
Customized advertiser message 

delivered by NTEA
Varies  

See page 8 for details
Work truck industry

NTEA represents more than 2,100 companies that manufacture, distribute, install, sell and repair commercial vehicles, truck bodies, truck equipment, trailers and accessories. 
Buyers of work trucks and the major commercial truck chassis manufacturers also belong to the Association. Reach the industry through NTEA’s various print and digital 
advertising and marketing opportunities.



n	Distributors/upfitters

n	Manufacturers

n	Truck fleets

n	Chassis OEMs

n	Truck dealers

n	Leasing companies

n	Manufacturer representatives

n	Component parts suppliers

n	Business service providers

n	�Manufacturer and shop 
suppliers

n	Trade media representatives

Audience

12,000+

7,000+

8,000+

12

Expanded distribution for post-Work Truck Week® issue

Print distribution

Average digital monthly page views

Issues per year

15,000+
Digital distribution (e-zine)

NTEA News is the work truck industry’s source for information and 

insights. NTEA members, key prospects and trade media rely on this 

monthly print and digital publication to stay current on technical  

and engineering issues, legislative and regulatory updates,  

new products and services, truck and equipment sales  

forecasts, commercial vehicle trends, and more.
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33%
Executive management

(owner/CEO/GM)

21%
Engineering

Quality Assurance

6%
Fleet manager/

truck buyer

16%
Other

8%
Marketing

14%
Shop/parts/service

Readership
by functional title
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2027 kick-off issue
Industry news for the start of the 
year

Ad close Dec. 1  |  Ads due Dec. 10

January
  
   
 

Work Truck Week® 
2027 preview issue
Key information, exhibitors and 
more at Work Truck Week 2027

*Expanded distribution on-site at 
Work Truck Week 2027

Ad close Jan. 1  |  Ads due Jan. 10

February

Vehicle 
certification issue
Commercial vehicle safety 
certification resources

Email info@ntea.com for 
additional features

Ad close Feb. 1  |  Ads due Feb. 10

March

Work Truck Week® 
2027 recap issue
Exclusive recap and photos from 
Work Truck Week 2027

*Expanded distribution to Work Truck 
Week 2027 attendees

Ad close March 1  |  Ads due March 10

April

Email info@ntea.com for 
additional features

Executive Leadership  
Summit preview issue
Schedule preview and program 
lineup for NTEA's 2027 Executive 
Leadership Summit

Email info@ntea.com for 
additional features

Ad close June 1  |  Ads due June 10

July

Advanced vehicle 
technology issue
Trending vehicles, equipment and 
technology

Email info@ntea.com for 
additional features

Ad close May 1  |  Ads due May 10

June

Tech issue
Commercial vehicle engineering 
insights and resources

Special feature: Recognizing 
Generation Next members

Ad close April 1  |  Ads due April 10

May

Commercial Vehicle 
Upfitting Summit  
preview issue
Details on participating chassis 
OEMs and educational sessions

Email info@ntea.com for 
additional features

Ad close July 1  |  Ads due July 10

August

Snow and ice issue
What to know as the winter 
season nears

Email info@ntea.com for 
additional features

Ad close Aug. 1  |  Ads due Aug. 10

September

Work Truck Week® 
2028 preview issue
What to expect at North America’s 
largest work truck event

Email info@ntea.com for 
additional features

Ad close Sept. 1  |  Ads due Sept. 10

October

Industry education 
issue
Work Truck Week 2028 education 
lineup

Email info@ntea.com for 
additional features

Ad close Oct. 1  |  Ads due Oct. 10

November

Year in review 
issue
2027 highlights and new members

Email info@ntea.com for 
additional features

Ad close Nov. 1  |  Ads due Nov. 10

December

NTEA News 2027 editorial calendar

Tech Connections 
Work truck engineering and compliance insights

Tech Trends 
Resources and solutions for current technical issues

Industry Reports 
Commercial vehicle safety and efficiency insights 
from NTEA experts

Division Spotlight 
Highlights NTEA operating divisions

Business Insurance 
Industry insurance options and coverages

Capitol Hill 
Legislative and regulatory updates

Excise Tax Enquirer 
Federal Excise Tax questions and answers

Truck Market Snapshot 
Market trends and indicators

Member News 
Company, personnel and product news from NTEA 
members

Board Chairman’s Column 
Editorial from NTEA’s current Board chairman

Features

Kailey Spieser
248-479-8191

kailey@ntea.com

Advertising contact
Caroline MacLellan
248-479-8194

caroline@ntea.com

Editorial contact

ntea.com/advertising
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To view previous issues of NTEA News, visit  
ntea.com/nteanewsarchives.
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Annual and multi-month NTEA News advertising bundle options are available — email kailey@ntea.com to learn more.

Due to the limited size of this publication, special placement requests will be considered but not guaranteed. For print ads, commission is 15% of gross billing to recognized agencies.
Artwork is due the 10th of the prior month (e.g., February issue artwork due Jan. 10). Art should be submitted to advertising@ntea.com. Billing occurs the second Tuesday of that issue's month.
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Board Chairman’s Column

Prepare for winter with NTEA 
resources

“Whether you’re manufacturing snow 
and ice control equipment, upfitting 
trucks, or supporting customers 
in the field, NTEA offers tools, 
technical guidance and educational 
opportunities to help you stay 
informed and ready for what’s ahead.”

Rick Albertini
NTEA Board Chairman
President & CEO
Phenix Truck & Van
(Pomona, California)

September marks the release  
  of the annual snow and  
  ice issue of NTEA News —  

an ideal time to focus on the 
resources available to help 
prepare for the demands of the 
upcoming winter season. Whether 
you’re manufacturing snow and 
ice control equipment, upfitting 
trucks, or supporting customers 
in the field, NTEA offers tools, 
technical guidance, and educational 
opportunities to help you stay 
informed and ready for what’s 
ahead.

One of the Association’s dedicated  
operating divisions, Snow Control 
Equipment Manufacturers Committee  
(SCEMC) engages OEMs on issues 
surrounding snowplow installation. 
The division offers support and 
resources for members engaged 
in the manufacture of snow control 
equipment for the North American 
market, including manufacturers 
of snowplows, salt and sand 
spreaders, and related snow and 
ice removal equipment. Learn more 
about SCEMC at ntea.com/scemc  
or on page 26 of this issue of  
NTEA News. 

NTEA members also have access 
to industry reports and articles 
covering snow and ice-related 
equipment. For example, Snowplow 

Season: Considerations for Upfitting 
Four-Wheel-Drive Trucks outlines 
the critical safety, compliance, 
and performance factors that must 
be evaluated before installing a 
snowplow. Find more helpful articles 
addressing challenges during the 
quickly approaching season at  
ntea.com/tecresources.

For chassis OEMs and truck-
mounted equipment designers, the 
OEM Chassis Considerations Guide 
offers strategic recommendations 
from upfitters and body 
manufacturers on chassis design 

for a variety of vocational markets, 
including snowplows. Members  
can access the Guide at  
ntea.com/chassisguide. 

In addition to these technical 
resources, NTEA events provide 
valuable opportunities to learn from 
industry experts, build professional 
relationships and stay current on 
trends shaping the commercial 
vehicle industry. I encourage you to 
take advantage of these upcoming 
programs and the many other 
benefits available through your  
NTEA membership.

March 9–12, 2027 
Indiana Convention Center 

Indianapolis, Indiana 
worktruckweek.com 

March 9, 2027 
JW Marriott Indianapolis 

Indianapolis, Indiana 
worktruckweek.com/futuretrucksummit 

Oct. 13–14, 2026
Kalahari Resorts & Conventions 

Sandusky, Ohio 
ntea.com/upfittingsummit 

Sept. 21–22, 2026 
Ann Arbor Marriott Ypsilanti at Eagle Crest 

Ypsilanti, Michigan 
ntea.com/executivesummit 
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Continued on p20

Maxon Lift Corp awarded 
Best Performing Liftgate 
Supplier in 2025

Maxon Lift Corp (Santa Fe Springs, 
California) was awarded the Best 
Performing Liftgate Supplier title in 2025 
by Penske Truck Leasing.

The award was presented at Penske’s 
Supplier Conference in Frisco, Texas. 
The recognition encompasses survey 
feedback from numerous Penske field 
service locations, corporate feedback, and 
internal supplier scorecards. This award 
marks the second time in the past six 
years that Maxon has earned this title.

Visit maxonlift.com to learn more. 

National Fleet Services 
celebrates 30 years
National Fleet Services (NFS) (Detroit, 
Michigan) is celebrating its 30th anniversary  
amid continued demand for OEM-
authorized fleet upfitting solutions. 
This milestone reflects the company’s 
long-standing focus on safety, quality, 
innovation, and customer service.

Founded in 1996 by Tim LaRiviere in 
Detroit, Michigan, NFS has grown into a 
trusted upfitting partner for commercial 
fleet operators across North America.

As a family-owned and -operated 
business, NFS remains committed to its 
founding values. The next generation 
of the LaRiviere family continues to 
play a critical role in driving growth 
and operational excellence across the 
organization, with Elizabeth LaRiviere 
serving as executive vice president of 
finance and Patrick LaRiviere serving as 
executive vice president of engineering.

Today, NFS provides ship-through 
upfitting services for more than 30 vehicle 
models from four strategically located 
facilities in Detroit, Michigan; Avon Lake, 
Ohio; Kansas City, Missouri; and St. 
Louis, Missouri. These programs support 
a wide range of commercial vehicle types, 
including pickups, chassis cabs, vans, 
medium-duty trucks, step vans, stripped 
chassis, and specialty fleet models. The 
company’s broad range of capabilities 
supports commercial fleet customers who 
depend on timely vehicle deployment, 
consistent quality, and customized 
solutions designed to maximize 
productivity in the field, making production 
planning, status communication, and on-
time delivery central to NFS’s approach.

NFS services include body and 
equipment installation, chassis 
extensions, frame modifications, 
engineering support, and large-scale 
vehicle modification programs. These 
capabilities enable customers to efficiently 
move vehicles from production to service 
while maintaining the highest standards of 
performance and reliability.

Over the past 30 years, NFS has built  
a reputation for delivering customized fleet 
solutions that help customers move from 
concept to deployment with confidence. 
As the company enters its fourth decade, 

it remains focused on expanding its 
capabilities, strengthening customer 
partnerships, and continuing its legacy of 
excellence in commercial fleet upfitting.

Visit nationalfleetservices.com to learn 
more.

Isuzu launches national 
Veterans Apprenticeship 
Program
Isuzu Commercial Truck of America 
Inc (Anaheim, California) is officially 
launching the Isuzu Veterans 
Apprenticeship Program (IVAP), a 
nationwide initiative designed to connect 
transitioning service members and 
military veterans with rewarding careers 
in the commercial transportation industry 
while helping Isuzu dealerships build 
the next generation of highly skilled 
technicians.

Developed with ERS Elite, a leader in 
veteran workforce transition and talent 
development, IVAP creates a structured 
pathway from military service to civilian 
success through paid employment, 
hands-on experience, mentorship, and 
OEM-aligned technical training.

Veterans bring a unique combination of 
technical aptitude, leadership, discipline, 
and commitment to excellence. IVAP 
builds on those strengths to deliver 
measurable results for both participants 
and Isuzu dealerships.

For Isuzu dealers, the program 
offers more than a recruiting solution. 
By developing technicians through a 
structured apprenticeship, dealerships 
gain access to a reliable pipeline of 
talent that can improve shop productivity, 
support service growth, reduce hiring 
risk, and strengthen long-term operational 
performance.

For veterans, IVAP provides more than 
a job. It provides a career pathway in an 
industry that keeps America’s economy 
moving, with opportunities for technical 
advancement, professional development, 
financial stability, and continued service to 
communities in a new capacity.

Veterans interested in apprenticeship 
opportunities and Isuzu dealerships 
looking to recruit technicians can visit 
isuzuvets.com to learn more about the 
program and register.

At a time when the commercial 
vehicle industry faces an unprecedented 
shortage of qualified technicians and 
rapidly evolving technology, IVAP serves 
as a long-term workforce development 
strategy that strengthens dealership 
operations while creating sustainable 
career opportunities for military veterans.

Veterans with technical military 
experience complete a structured 
apprenticeship that combines real-world 
dealership experience with Isuzu-specific 
training and professional development. 
The program accelerates technician 
readiness, supports long-term career 
growth, and provides dealerships with 
a dependable source of highly skilled 
technicians.

Visit isuzucv.com for more information.

Foundation Investment 
Partners invests in Tebco 
of Kentucky
Foundation Investment Partners (FIP) 
strengthens its position in the truck 
equipment and manufacturing sector 
through its investment in Tebco of  
Kentucky Inc (Tebco) (Richmond, Kentucky),  
a manufacturer of custom dump bodies 
and distributor of truck equipment 
throughout the eastern United States.

Tebco has never strayed from its 
dedication to superior performance, 
reliability, and customer service. Each 
dump body is designed, built, and 
serviced as if it were its own. That level  
of personal commitment and assurance is 
the “Tebco difference.”

The transaction reinforces FIP’s 
commitment to investing in high-quality 
manufacturing and service companies 
that play a critical role in the North 
American work truck and specialty 
vehicle supply chain. Mike Faulkner, the 
founder of Tebco, focused on developing 
partnerships as opposed to one-time 
transactions in order to serve as a lifelong 
resource to its customers. Foundation 
Investment Partners hopes to continue 
his legacy.

Visit tebcoky.com to learn more.

Dragonfly Energy receives 
European patent allowance 
for advancing dry 
electrode and solid-state 
battery manufacturing
Dragonfly Energy Holdings Corp (Reno, 
Nevada) announced it received a notice 
of allowance from the European Patent 
Office for its patent application titled 
“Systems and Methods for Dry Powder 
Coating Layers of an Electrochemical 
Cell.”

The allowed patent application covers 
key elements of Dragonfly Energy’s 
proprietary dry electrode manufacturing 
platform. At its core, the company’s dry 
electrode manufacturing technology uses 
dry powder coating to form critical layers 
within an electrochemical cell. 

The process can support electrode, 
separator, and solid-state electrolyte 
layers. This allowance further reinforces 
the company’s intellectual property 
position in scalable, solvent-free battery 
manufacturing and all-solid-state battery 
development.

Securing patent protection in Europe 
supports Dragonfly Energy’s strategy to 
commercialize next-generation battery 
technologies and expand its position 
in global energy storage markets. The 
company’s proprietary dry electrode 
platform is designed to support multiple 
battery chemistries and advance the 
future deployment of nonflammable,  
all-solid-state battery cells.

Visit dragonflyenergy.com for more 
information. 

Company announcements
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Truck Market Snapshot

U.S./Mexico
U.S./Mexico commercial truck chassis sales 
increased 3.1% year-over-year (YoY) in June 2026 
compared to June 2025. Year-to-date (YTD) sales 
remain down 5.5%. Complete vehicle results 
were mixed, with tractor sales down 0.9% YoY 
and 20.4% YTD, while commercial van sales 
increased 2.3% YoY and are up 6.0% YTD.

By cab type, strip chassis posted the strongest 
monthly gain at 22.9% YoY, followed by low 
cab-over-engine (LCOE) at 2.5%, conventional 
chassis at 1.3%, and cutaway chassis at 0.9%. 
YTD results were mixed: strip chassis increased 
0.9% and cutaway rose 5.1%, while conventional 
declined 7.7% and LCOE fell 16.9%.

By gross vehicle weight rating (GVWR), Class 7  
sales posted the strongest monthly gain at 11.2% 
YoY, followed by Class 5 at 8.0%, Class 6 at 
3.5%, Class 3 at 1.1%, Class 2 at 0.5%, and 
Class 8 at 0.5%. Class 4 declined 3.9%. YTD, 
Classes 2 and 3 remained positive, while  
Classes 6 and 8 were the weakest, down 16.7% 
and 14.9%, respectively.

Truck chassis shipments in the U.S./Mexico 
region increased 12.7% YoY in June 2026, 
narrowing the YTD decline to 0.8%. Complete 
vehicle shipments were positive, with tractor 
shipments up 35.2% YoY and 9.3% YTD, while 
commercial van shipments increased 6.9% YoY 
and are up 2.4% YTD.

Cab type results were positive across all 
four configurations. Strip led with a 58.1% YoY 
increase and is up 20.1% YTD. LCOE increased 
18.8% YoY and 23.2% YTD, conventional rose 
11.1% YoY despite remaining down 4.6% YTD, 
and cutaway increased 1.3% YoY while remaining 
down 3.5% YTD.

By GVWR, Class 7 shipments increased 50.5% 
YoY, Class 8 rose 21.8%, and Class 6 gained 
21.7%. Classes 2–5 also increased, ranging from 
1.1% to 6.6%. YTD results were led by Class 2  
at +17.5%, while Classes 3–6 remained below 
prior-year levels. June’s broad monthly gains 
indicate firmer production activity than the 
cumulative trend.

Chassis sales and shipments improve in June

Strip
Cutaway
Conventional (chassis-cab)
Low cab-over-engine
Total

U.S./Mexico tractor sales
total (Classes 7 and 8)

Class 2
Class 3
Class 4
Class 5
Class 6
Class 7
Class 8
Total

  June  June % change YTD YTD % change YTD
 2026 2025  June  June  June  June
   2025-2026 2026 2025 2025-2026

 3,777 3,074 22.9% 20,592 20,415 0.9%
 6,916 6,856 0.9% 30,764 29,280 5.1%
 23,704 23,406 1.3% 120,995 131,129 –7.7%
 2,501 2,440 2.5% 10,811 13,016 –16.9%
 36,898 35,776 3.1% 183,162 193,840 –5.5%

 3,844 3,824 0.5% 16,265 15,335 6.1%
 7,184 7,109 1.1% 34,625 34,125 1.5%
 4,095 4,259 –3.9% 21,295 22,219 –4.2%
 6,779 6,279 8.0% 34,072 34,425 –1.0%
 4,995 4,828 3.5% 25,118 30,162 –16.7%
 4,971 4,471 11.2% 27,442 28,955 –5.2%
 5,030 5,006 0.5% 24,345 28,619 –14.9%
 36,898 35,776 3.1% 183,162 193,840 –5.5%

 16,625 16,776 –0.9% 73,859 92,762 –20.4%

 19,895 19,450 2.3% 107,731 101,588 6.0%

By Type

By GVWR

Segment/Date

Commercial vans (Classes 1–3)* 
*Does not account for passenger,  
chassis cab or cutaway configurations

U.S. & Mexico straight truck chassis sales (box-off) Figure 1

Source NTEA OEM Monthly Chassis Statistics Survey

 2026 2025 Change  2026 2025 Change
Year-to-dateJuly

TOTALS

Class 1 (0–6,000 lbs.)
Class 2 (6,001–10,000 lbs.)
Class 3 (10,001 –14,000 lbs.)
Class 4 (14,001–16,000 lbs.)
Class 5 (16,001–19,500 lbs.)
Class 6 (19,501–26,000 lbs.)
Class 7 (26,001–33,000 lbs.)
Class 8 (33,001 lbs. +)

U.S. new truck retail sales by GVWR

Truck sales figures are updated monthly on ntea.com. Truck sales figures for franchised dealers of U.S. 
truck manufacturers are reprinted with permission from Omdia. 

 878,631 887,673 –1.0% 6,017,227 6,020,469 –0.1%
 223,394 224,359 –0.4% 1,485,324 1,526,283 –2.7%
 35,145 36,844 –4.6% 231,321 249,395 –7.2%
 1,002 1,436 –30.2% 8,031 9,816 –18.2%
 5,024 5,462 –8.0% 35,589 44,645 –20.3%
 7,091 5,086 39.4% 43,852 40,206 9.1%
 4,906 5,220 –6.0% 30,376 32,645 –7.0%
 19,254 18,838 2.2% 113,121 126,652 –10.7%

 1,174,447 1,184,918 –0.9% 7,964,841 8,050,111 –1.1%

Source NTEA OEM Monthly Chassis Statistics Survey

Strip
Cutaway
Conventional (chassis-cab)
Low cab-over-engine
Total 

Canada tractor sales
total (Classes 7 and 8)
Commercial vans (Classes 1–3)* 
*Does not account for passenger,  
chassis cab or cutaway configurations

Class 2
Class 3
Class 4
Class 5
Class 6
Class 7
Class 8
Total

  June  June % change YTD YTD % change YTD
 2026 2025  June  June  June  June
   2025-2026 2026 2025 2025-2026

 100 81 23.5% 1,483 720 106.0%
 600 594 1.0% 3,495 3,140 11.3%
 2,005 1,710 17.3% 10,890 9,302 17.1%
 235 241 –2.5% 1,431 1,323 8.2%
 2,940 2,626 12.0% 17,299 14,485 19.4%

 127 125 1.6% 540 462 16.9%
 338 253 33.6% 2,463 1,559 58.0%
 337 329 2.4% 1,924 1,803 6.7%
 760 773 –1.7% 4,182 4,172 0.2%
 216 139 55.4% 1,068 644 65.8%
 527 392 34.4% 3,810 2,373 60.6%
 635 615 3.3% 3,312 3,472 –4.6%
 2,940 2,626 12.0% 17,299 14,485 19.4%

 1,702 1,704 –0.1% 8,458 9,776 –13.5%

 1,991 1,659 20.0% 13,396 10,329 29.7%

By Type

By GVWR

Segment/Date

Canada straight truck chassis sales (box-off) Figure 2

Andrew  
Wrobel
Commercial Vehicle  
Insight Strategist
andrew@ntea.com
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Austin Hardware & Supply 
Inc introduces new high-
strength cargo tie-down 
D-rings

Austin Hardware (Lee’s Summit, Missouri) 
announced the launch of six new high-
strength cargo tie-down D-rings designed 
and engineered to deliver dependable 
performance across a wide range of 
transportation and industrial applications.

Designed to serve as secure anchor 
points for straps, chains, ropes, and 
bungees, these new D-rings provide 
the strength and durability required for 
demanding applications, including trailers, 
trucks, flatbeds, utility vehicles, and heavy 
equipment. Each product is built to meet 
rigorous minimum breaking strength 
(MBS) standards, ensuring safety and 
reliability where it matters most.

Designed with installers and fabricators 
in mind, the weld-on models feature 
pre-beveled edges for improved weld 
penetration and easier installation. 
Combined with reinforced steel 
construction, these heavy-duty tie-downs 
are built to withstand rigorous use while 
helping streamline production and 
assembly processes.

The new product lineup includes 
multiple weld-on options constructed from 
plain, un-plated steel:
n 1/2-inch tie-down rated at 12,000 

pounds MBS
n 5/8-inch tie-down rated at 18,000 

pounds MBS
n 3/4-inch tie-down rated at 26,500 

pounds MBS
n 1-inch straight bar tie-down rated at 

47,000 pounds MBS
n 1-inch bent bar tie-down rated at 

47,000 pounds MBS
To accommodate bolt-on applications, 

a 1/2-inch option with corrosion-resistant 
zinc plating for enhanced durability and 
longevity, rated at 12,000 pounds MBS,  
is also available.

Visit austinhardware.com/d-rings for 
more information.

Pro-Vision expands 
intelligent detection 
solutions for fleets

Pro-Vision (Byron Center, Michigan) 
announced the fourth quarter 2026 

release of a new AI-equipped camera and 
inline processing module for commercial 
fleets, designed to enhance safety 
during critical lane-change, merging, and 
reversing maneuvers.

Powered by an onboard edge 
processor, the AI-equipped camera uses 
advanced computer vision to detect 
pedestrians and vehicles in real time. 
When a potential hazard is detected, 
audible and visual alerts appear directly 
on the monitor alongside the live camera 
view, improving driver awareness and 
enabling a quick response.

The camera maintains the same 1080p 
resolution, AHD format and low-light 
performance as Pro-Vision’s existing 
camera lineup, allowing fleets to add AI 
without compromising image quality or 
system compatibility.

The Inline AI Processing Module 
extends the same edge-processing 
technology to an inline device, providing 
real-time detections and alerting for 
any vehicle camera. Each unit provides 
detection capabilities for up to two 
existing non-AI cameras, including 
already-installed Pro-Vision cameras.

Configurable detection zones allow 
fleets to adjust alert distances based on 
vehicle type, operating environment, or 
application needs.

Visit provisionsolutions.com to learn 
more.

Auto Crane launches 
Ramsey Connect™

Auto Crane, a Ramsey Industries (Tulsa, 
Oklahoma) company and a leading 
manufacturer of truck-mounted service 
cranes, announced the launch of Ramsey 
Connect™, a connected platform that 
turns service cranes into fully visible, 
data-driven fleet assets.

Built directly into the NexStar 4 service 
crane, Ramsey Connect captures real-
time data from the crane, the vehicle, 
and connected accessories, and delivers 
actionable insight through a single, cloud-
based dashboard accessible from any 
phone, tablet, or computer.

Unlike connected systems that arrive 
as a paid add-on with a subscription 
from day one, Ramsey Connect comes 
standard on the NexStar 4, with the first 
year of service included at no additional 
cost. The approach underscores Ramsey 
Industries’ position that connectivity 
should be a baseline capability, not a 
premium upgrade.

Ramsey Connect gives fleet managers 
immediate visibility into equipment 
performance, utilization, and health, 
without relying on manual reporting or 
site visits. The platform delivers real-time 
status updates, proactive alerts, and 

remote diagnostics, helping teams move 
from reactive repairs to planned, usage-
based maintenance.

For field operators, that visibility means 
faster troubleshooting, less downtime, and 
greater confidence on the job. Remote 
software updates further reduce service 
interruptions by removing the need to bring 
trucks in for system upgrades.

Designed as an industrial Internet of 
Things (IoT) platform, Ramsey Connect 
fits into existing fleet environments 
without additional hardware installation 
or complex setup. An onboard module 
continuously captures data from crane 
systems, vehicle components, and 
intelligent accessories mounted behind 
the cab, and transmits it securely to a 
centralized platform, so fleets can activate 
connected capabilities as soon as the 
truck is deployed.

Ramsey Connect is more than a single 
product feature. It is the foundation of 
a broader digital strategy for Ramsey 
Industries, designed to serve as the 
central hub for future connected solutions 
across the company’s portfolio as the 
business moves toward smarter, more 
integrated equipment.

Visit autocrane.com/ramseyconnect for 
more information.

Austin Hardware & Supply 
Inc introduces new heavy-
duty engineered E-Track 
system

Austin Hardware (Lee’s Summit, Missouri) 
launched a new heavy-duty E-Track 

system, purpose-built to deliver superior 
strength, durability, and performance for 
cargo control in demanding transportation 
environments.

Engineered specifically for heavy 
trailer and truck body OEM applications, 
the new E-Track is designed to securely 
restrain larger, heavier cargo loads in 
trailers and freight vehicles. Manufactured 
from 12-gauge, 50 KSI galvanized steel, 
the system offers enhanced strength 
and corrosion resistance to withstand 
real-world operating conditions. To 
support faster, more consistent delivery 
and dependable supply continuity, the 
E-Track is extruded in the United States. 
The standard 10-foot configuration is 
available, with custom lengths offered to 
meet specific application requirements.

This latest release expands Austin 
Hardware’s growing portfolio of 
engineered cargo control solutions. It 
follows the introduction of an enhanced 
extruded aluminum A-Track system, 
three new L-Track profiles, and a 
comprehensive range of complementary 
components, including rings, fittings, and 
end caps — providing customers with a 
complete, integrated cargo securement 
ecosystem.

Backed by more than a century of 
combined engineering expertise, the 
Austin Engineering team has developed 
over 550 products and holds more than 
25 patents. This depth of experience 
continues to drive the company’s focus 
on designing solutions that not only 
meet industry demands but also exceed 
existing performance standards.

Visit austinhardware.com/track-
systems to learn more. 

Product releases

Personnel updates
Workhorse appoints Jody Davis as chief financial officer
Workhorse Group Inc (Wixom, Michigan) announced the appointment of Jody Davis  
as chief financial officer (CFO), replacing current CFO Bob Ginnan, who is retiring.

Davis is a finance executive with approximately 15 years of finance leadership 
experience across manufacturing, energy storage, aerospace, and technology 
companies, with a track record of closing large capital rounds and guiding development-
stage businesses into full production. His experience includes roles in strategic finance, 
capital formation, capital markets, treasury, financial planning and analytics, as well as 
building the finance infrastructure needed to support capital intensive companies as  
they move from development into commercialization and production.

Workhorse believes Davis’s background is well-suited to help the company achieve its 
near-term priorities, including securing additional growth capital, developing relationships 
with analysts and institutional investors, and accelerating cost reductions on the W56  
and next-generation Class 5–6 platforms. 

Pro-Vision names Dan Strock as vice president of sales
Pro-Vision (Byron Center, Michigan) announced Dan Strock has been promoted to vice 
president of sales following the retirement of the former sales leader, Martin Schena.

Strock has been with Pro-Vision for 12 years, serving most recently as director of 
sales for the commercial vertical. During his tenure, he has played a key role in building 
customer relationships, supporting commercial fleet partners, and helping bring  
Pro-Vision’s expanding portfolio of fleet safety solutions to market.

As Strock steps into this new role, Pro-Vision recognizes Martin Schena for his 
leadership, dedication, and contributions to the company’s sales department, and 
congratulates him on his retirement.
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Snowplow season: 
Considerations for upfitting 
four-wheel-drive trucks

factors, including the ability to meet 
specific Federal Motor Vehicle Safety 
Standards (FMVSS) when equipped 
with a snowplow. As the final-stage 

manufacturer or alterer, you have 
an obligation to ensure the vehicle 
equipped with a snowplow continues 
to meet the required FMVSS.

We hear from upfitters that  
  customers often believe  
  four-wheel-drive trucks 

are factory-prepped for plow 
attachment. However, that isn’t 
always the case. Since not every 
four-wheel-drive truck comes 
with a factory-installed snowplow 
preparation (prep) package, 
it’s important to follow a robust 
procedure when spec’ing snowplow 
vehicles.

1. Determine if the selected 
vehicle is properly equipped 
to support a snowplow.
Chassis manufacturers offer 
snowplow prep packages on specific 
four-wheel-drive pickup trucks 
within their portfolio. Their vehicle 
offerings and required equipment 
guidelines are based on multiple 

Bob Raybuck 
NTEA Director of 
Truck Engineering  
& Compliance
248-479-8905 

bob@ntea.com

“As the final-stage manufacturer 

or alterer, you have an obligation 

to ensure the vehicle equipped 

with a snowplow continues to 

meet the required FMVSS.”

Freezing weather is just around the corner—and Peterson is here to help you get ahead of it. 
Take advantage of pre-winter savings on our rugged 506K LED Heated Snowplow Lights, built 
to perform in the toughest winter conditions.

Perfect for snow plows, utility trucks, and other cold-weather equipment, the 506K delivers 
reliable visibility when it matters most. Stock up now and keep your customers ready for 
whatever the season throws at them.

506K LED Heated Snow Plow506K LED Heated Snow Plow
And Auxiliary Light KitAnd Auxiliary Light Kit

4200 East 135th Street • Grandview, MO 64030
  Phone : 816.765.2000 • Fax: 816.761.6693 

email: pmco@pmlights.com

PMLIGHTS.COM
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2. Understand chassis 
manufacturer guidelines and 
limitations.
Since snowplows and their mounting  
hardware add both weight and 
structure to the front of the 
vehicle, crash compliance, airbag 
deployment, braking, ride/handling, 
engine cooling, lighting, and other 
vehicle performance areas can be 
affected. Prior to vehicle selection, 
it’s important to determine if a 
vehicle is equipped with newer 
vehicle safety features, such as 
automatic emergency braking, 
forward collision warning, adaptive 
cruise control, etc., as these 
functions may be incompatible 
with a plow installation (unless an 
OEM has incorporated a means to 
automatically sense the presence 
of a plow and have these systems 
accommodate those features).

Ensuring a truck is ordered with 
a plow prep option from the OEM, 
or that an existing unit on a dealer 
lot is designated as plow-ready 
by the OEM, becomes that much 
more important with newer trucks. 
Chassis OEM vehicle offerings 
and guidelines will take these 
performance requirements and 
options into account, so staying 
within chassis manufacturer limits 
is a large part of meeting your 
certification requirements. Whether 
a customer begins specification 
development with a particular  
pickup model or with the plow,  
these guidelines can be used to  

materials have sections dedicated  
to snowplow installation guidelines 
and limitations.

Additionally, many snowplow 
manufacturers have plow application 
guides. It’s important to check the 
chassis OEM’s recommendations 
against the plow manufacturer’s 
guide.

If there is a discrepancy, contact 
the plow manufacturer and ask 
about safety standard testing for 
the vehicles that are not on the 
chassis OEM’s approved list. Plow 
manufacturers’ application guides 
typically contain guidelines for the 
amount and use of ballast weight 
and are part of many snowplow 
application requirements. Guidelines 
should be used in conjunction 
with meeting all other FMVSS, 
vehicle, and plow manufacturer 
requirements. OEM braking 
guidance for FMVSS 105/135 will 
likely include a limit for the allowable 
amount of weight on the front axle — 
shown as a percentage of the total 
vehicle weight. Ballast is normally 
used to address additional weight 
of the removable plow, which could 
otherwise exceed FGAWR.

Performing a thorough weight 
analysis as part of assisting 

your customers with proper truck 
selection for their snowplow 
application prior to purchase will 
help manage the disappointment 
of discovering they do not have 
the correct vehicle for their needs. 
Consulting chassis and plow 
manufacturer guidelines will aid in 
identifying the proper truck for the 
job. After all, we know choosing 
the right snowplow vehicle is more 
complicated than just needing four-
wheel-drive. If it was all that was 
needed for a snowplow installation, 
you might see a four-wheel-drive 
passenger car with a snowplow 
passing you on the road — which 
would be an unusual sight.

Learn more
NTEA offers access to publications 
and reference materials on current 
regulations, safety standards, and 
other technical issues at ntea.com. 
To learn more about the  
tools, resources and solutions 
available to members, visit  
ntea.com/memberbenefits.  
Contact NTEA’s truck engineering & 
compliance team at info@ntea.com 
or 248-489-7090.

help determine a suitable pickup 
model/plow combination. Plow 
guidelines typically list minimum 
option content for front gross axle 
weight rating (FGAWR), suspension, 
tires, and other features key to the 
truck’s ability to accommodate plows 
up to a certain weight.

3. Make sure the vehicle with 
its installed snowplow will 
meet safety standards.
Some, but not all, applicable 
standards include FMVSS 105/135: 
Braking, FMVSS 208: Occupant 
Crash Protection, and FMVSS 
301: Fuel System Integrity. Many 
of these safety standards require 
extensive and complicated testing 
to ensure the vehicle will still meet 
safety standards after snowplow 
installation. Trucks with a gross 
vehicle weight rating (GVWR) 
of 10,000 pounds or less must 
meet additional safety standards 
which result in detailed, specific 
snowplow application guidance 
you will need to consider when 
choosing a vehicle for snowplow 
installation. Additionally, many pickup 
manufacturers recommend ballast to 
help balance occupant weight in the 
cab and the snowplow positioned in 
front of the vehicle, which prevents 
the truck from exceeding its FGAWR.

Specific requirements for options, 
axle ratings, and other limitations 
can typically be found in each  
OEM’s body builder information. 
Ford, GM, and Ram body builder 

“Since snowplows and their 
mounting hardware add both 
weight and structure to the front 
of the vehicle, crash compliance, 
airbag deployment, braking,  
ride/handling, engine cooling, 
lighting, and other vehicle 
performance areas can be affected.”

“Trucks with a gross vehicle weight 
rating (GVWR) of 10,000 pounds or less 
must meet additional safety standards 
which result in detailed, specific 
snowplow application guidance you 
will need to consider when choosing a 
vehicle for snowplow installation.”
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Board Chairman’s Column

Prepare for winter with NTEA 
resources

“Whether you’re manufacturing snow 
and ice control equipment, upfitting 
trucks, or supporting customers 
in the field, NTEA offers tools, 
technical guidance and educational 
opportunities to help you stay 
informed and ready for what’s ahead.”

Rick Albertini
NTEA Board Chairman
President & CEO
Phenix Truck & Van
(Pomona, California)

September marks the release  
  of the annual snow and  
  ice issue of NTEA News —  

an ideal time to focus on the 
resources available to help 
prepare for the demands of the 
upcoming winter season. Whether 
you’re manufacturing snow and 
ice control equipment, upfitting 
trucks, or supporting customers 
in the field, NTEA offers tools, 
technical guidance, and educational 
opportunities to help you stay 
informed and ready for what’s 
ahead.

One of the Association’s dedicated  
operating divisions, Snow Control 
Equipment Manufacturers Committee  
(SCEMC) engages OEMs on issues 
surrounding snowplow installation. 
The division offers support and 
resources for members engaged 
in the manufacture of snow control 
equipment for the North American 
market, including manufacturers 
of snowplows, salt and sand 
spreaders, and related snow and 
ice removal equipment. Learn more 
about SCEMC at ntea.com/scemc  
or on page 26 of this issue of  
NTEA News. 

NTEA members also have access 
to industry reports and articles 
covering snow and ice-related 
equipment. For example, Snowplow 

Season: Considerations for Upfitting 
Four-Wheel-Drive Trucks outlines 
the critical safety, compliance, 
and performance factors that must 
be evaluated before installing a 
snowplow. Find more helpful articles 
addressing challenges during the 
quickly approaching season at  
ntea.com/tecresources.

For chassis OEMs and truck-
mounted equipment designers, the 
OEM Chassis Considerations Guide 
offers strategic recommendations 
from upfitters and body 
manufacturers on chassis design 

for a variety of vocational markets, 
including snowplows. Members  
can access the Guide at  
ntea.com/chassisguide. 

In addition to these technical 
resources, NTEA events provide 
valuable opportunities to learn from 
industry experts, build professional 
relationships and stay current on 
trends shaping the commercial 
vehicle industry. I encourage you to 
take advantage of these upcoming 
programs and the many other 
benefits available through your  
NTEA membership.

March 9–12, 2027 
Indiana Convention Center 

Indianapolis, Indiana 
worktruckweek.com 

March 9, 2027 
JW Marriott Indianapolis 

Indianapolis, Indiana 
worktruckweek.com/futuretrucksummit 

Oct. 13–14, 2026
Kalahari Resorts & Conventions 

Sandusky, Ohio 
ntea.com/upfittingsummit 

Sept. 21–22, 2026 
Ann Arbor Marriott Ypsilanti at Eagle Crest 

Ypsilanti, Michigan 
ntea.com/executivesummit 
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Truck Market Snapshot

U.S./Mexico
U.S./Mexico commercial truck chassis sales 
increased 3.1% year-over-year (YoY) in June 2026 
compared to June 2025. Year-to-date (YTD) sales 
remain down 5.5%. Complete vehicle results 
were mixed, with tractor sales down 0.9% YoY 
and 20.4% YTD, while commercial van sales 
increased 2.3% YoY and are up 6.0% YTD.

By cab type, strip chassis posted the strongest 
monthly gain at 22.9% YoY, followed by low 
cab-over-engine (LCOE) at 2.5%, conventional 
chassis at 1.3%, and cutaway chassis at 0.9%. 
YTD results were mixed: strip chassis increased 
0.9% and cutaway rose 5.1%, while conventional 
declined 7.7% and LCOE fell 16.9%.

By gross vehicle weight rating (GVWR), Class 7  
sales posted the strongest monthly gain at 11.2% 
YoY, followed by Class 5 at 8.0%, Class 6 at 
3.5%, Class 3 at 1.1%, Class 2 at 0.5%, and 
Class 8 at 0.5%. Class 4 declined 3.9%. YTD, 
Classes 2 and 3 remained positive, while  
Classes 6 and 8 were the weakest, down 16.7% 
and 14.9%, respectively.

Truck chassis shipments in the U.S./Mexico 
region increased 12.7% YoY in June 2026, 
narrowing the YTD decline to 0.8%. Complete 
vehicle shipments were positive, with tractor 
shipments up 35.2% YoY and 9.3% YTD, while 
commercial van shipments increased 6.9% YoY 
and are up 2.4% YTD.

Cab type results were positive across all 
four configurations. Strip led with a 58.1% YoY 
increase and is up 20.1% YTD. LCOE increased 
18.8% YoY and 23.2% YTD, conventional rose 
11.1% YoY despite remaining down 4.6% YTD, 
and cutaway increased 1.3% YoY while remaining 
down 3.5% YTD.

By GVWR, Class 7 shipments increased 50.5% 
YoY, Class 8 rose 21.8%, and Class 6 gained 
21.7%. Classes 2–5 also increased, ranging from 
1.1% to 6.6%. YTD results were led by Class 2  
at +17.5%, while Classes 3–6 remained below 
prior-year levels. June’s broad monthly gains 
indicate firmer production activity than the 
cumulative trend.

Chassis sales and shipments improve in June

Strip
Cutaway
Conventional (chassis-cab)
Low cab-over-engine
Total

U.S./Mexico tractor sales
total (Classes 7 and 8)

Class 2
Class 3
Class 4
Class 5
Class 6
Class 7
Class 8
Total

  June  June % change YTD YTD % change YTD
 2026 2025  June  June  June  June
   2025-2026 2026 2025 2025-2026

 3,777 3,074 22.9% 20,592 20,415 0.9%
 6,916 6,856 0.9% 30,764 29,280 5.1%
 23,704 23,406 1.3% 120,995 131,129 –7.7%
 2,501 2,440 2.5% 10,811 13,016 –16.9%
 36,898 35,776 3.1% 183,162 193,840 –5.5%

 3,844 3,824 0.5% 16,265 15,335 6.1%
 7,184 7,109 1.1% 34,625 34,125 1.5%
 4,095 4,259 –3.9% 21,295 22,219 –4.2%
 6,779 6,279 8.0% 34,072 34,425 –1.0%
 4,995 4,828 3.5% 25,118 30,162 –16.7%
 4,971 4,471 11.2% 27,442 28,955 –5.2%
 5,030 5,006 0.5% 24,345 28,619 –14.9%
 36,898 35,776 3.1% 183,162 193,840 –5.5%

 16,625 16,776 –0.9% 73,859 92,762 –20.4%

 19,895 19,450 2.3% 107,731 101,588 6.0%

By Type

By GVWR

Segment/Date

Commercial vans (Classes 1–3)* 
*Does not account for passenger,  
chassis cab or cutaway configurations

U.S. & Mexico straight truck chassis sales (box-off) Figure 1

Source NTEA OEM Monthly Chassis Statistics Survey

 2026 2025 Change  2026 2025 Change
Year-to-dateJuly

TOTALS

Class 1 (0–6,000 lbs.)
Class 2 (6,001–10,000 lbs.)
Class 3 (10,001 –14,000 lbs.)
Class 4 (14,001–16,000 lbs.)
Class 5 (16,001–19,500 lbs.)
Class 6 (19,501–26,000 lbs.)
Class 7 (26,001–33,000 lbs.)
Class 8 (33,001 lbs. +)

U.S. new truck retail sales by GVWR

Truck sales figures are updated monthly on ntea.com. Truck sales figures for franchised dealers of U.S. 
truck manufacturers are reprinted with permission from Omdia. 

 878,631 887,673 –1.0% 6,017,227 6,020,469 –0.1%
 223,394 224,359 –0.4% 1,485,324 1,526,283 –2.7%
 35,145 36,844 –4.6% 231,321 249,395 –7.2%
 1,002 1,436 –30.2% 8,031 9,816 –18.2%
 5,024 5,462 –8.0% 35,589 44,645 –20.3%
 7,091 5,086 39.4% 43,852 40,206 9.1%
 4,906 5,220 –6.0% 30,376 32,645 –7.0%
 19,254 18,838 2.2% 113,121 126,652 –10.7%

 1,174,447 1,184,918 –0.9% 7,964,841 8,050,111 –1.1%

Source NTEA OEM Monthly Chassis Statistics Survey

Strip
Cutaway
Conventional (chassis-cab)
Low cab-over-engine
Total 

Canada tractor sales
total (Classes 7 and 8)
Commercial vans (Classes 1–3)* 
*Does not account for passenger,  
chassis cab or cutaway configurations

Class 2
Class 3
Class 4
Class 5
Class 6
Class 7
Class 8
Total

  June  June % change YTD YTD % change YTD
 2026 2025  June  June  June  June
   2025-2026 2026 2025 2025-2026

 100 81 23.5% 1,483 720 106.0%
 600 594 1.0% 3,495 3,140 11.3%
 2,005 1,710 17.3% 10,890 9,302 17.1%
 235 241 –2.5% 1,431 1,323 8.2%
 2,940 2,626 12.0% 17,299 14,485 19.4%

 127 125 1.6% 540 462 16.9%
 338 253 33.6% 2,463 1,559 58.0%
 337 329 2.4% 1,924 1,803 6.7%
 760 773 –1.7% 4,182 4,172 0.2%
 216 139 55.4% 1,068 644 65.8%
 527 392 34.4% 3,810 2,373 60.6%
 635 615 3.3% 3,312 3,472 –4.6%
 2,940 2,626 12.0% 17,299 14,485 19.4%

 1,702 1,704 –0.1% 8,458 9,776 –13.5%

 1,991 1,659 20.0% 13,396 10,329 29.7%

By Type

By GVWR

Segment/Date

Canada straight truck chassis sales (box-off) Figure 2

Andrew  
Wrobel
Commercial Vehicle  
Insight Strategist
andrew@ntea.com
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Truck Market Snapshot

U.S./Mexico
U.S./Mexico commercial truck chassis sales 
increased 3.1% year-over-year (YoY) in June 2026 
compared to June 2025. Year-to-date (YTD) sales 
remain down 5.5%. Complete vehicle results 
were mixed, with tractor sales down 0.9% YoY 
and 20.4% YTD, while commercial van sales 
increased 2.3% YoY and are up 6.0% YTD.

By cab type, strip chassis posted the strongest 
monthly gain at 22.9% YoY, followed by low 
cab-over-engine (LCOE) at 2.5%, conventional 
chassis at 1.3%, and cutaway chassis at 0.9%. 
YTD results were mixed: strip chassis increased 
0.9% and cutaway rose 5.1%, while conventional 
declined 7.7% and LCOE fell 16.9%.

By gross vehicle weight rating (GVWR), Class 7  
sales posted the strongest monthly gain at 11.2% 
YoY, followed by Class 5 at 8.0%, Class 6 at 
3.5%, Class 3 at 1.1%, Class 2 at 0.5%, and 
Class 8 at 0.5%. Class 4 declined 3.9%. YTD, 
Classes 2 and 3 remained positive, while  
Classes 6 and 8 were the weakest, down 16.7% 
and 14.9%, respectively.

Truck chassis shipments in the U.S./Mexico 
region increased 12.7% YoY in June 2026, 
narrowing the YTD decline to 0.8%. Complete 
vehicle shipments were positive, with tractor 
shipments up 35.2% YoY and 9.3% YTD, while 
commercial van shipments increased 6.9% YoY 
and are up 2.4% YTD.

Cab type results were positive across all 
four configurations. Strip led with a 58.1% YoY 
increase and is up 20.1% YTD. LCOE increased 
18.8% YoY and 23.2% YTD, conventional rose 
11.1% YoY despite remaining down 4.6% YTD, 
and cutaway increased 1.3% YoY while remaining 
down 3.5% YTD.

By GVWR, Class 7 shipments increased 50.5% 
YoY, Class 8 rose 21.8%, and Class 6 gained 
21.7%. Classes 2–5 also increased, ranging from 
1.1% to 6.6%. YTD results were led by Class 2  
at +17.5%, while Classes 3–6 remained below 
prior-year levels. June’s broad monthly gains 
indicate firmer production activity than the 
cumulative trend.

Chassis sales and shipments improve in June

Strip
Cutaway
Conventional (chassis-cab)
Low cab-over-engine
Total

U.S./Mexico tractor sales
total (Classes 7 and 8)

Class 2
Class 3
Class 4
Class 5
Class 6
Class 7
Class 8
Total

  June  June % change YTD YTD % change YTD
 2026 2025  June  June  June  June
   2025-2026 2026 2025 2025-2026

 3,777 3,074 22.9% 20,592 20,415 0.9%
 6,916 6,856 0.9% 30,764 29,280 5.1%
 23,704 23,406 1.3% 120,995 131,129 –7.7%
 2,501 2,440 2.5% 10,811 13,016 –16.9%
 36,898 35,776 3.1% 183,162 193,840 –5.5%

 3,844 3,824 0.5% 16,265 15,335 6.1%
 7,184 7,109 1.1% 34,625 34,125 1.5%
 4,095 4,259 –3.9% 21,295 22,219 –4.2%
 6,779 6,279 8.0% 34,072 34,425 –1.0%
 4,995 4,828 3.5% 25,118 30,162 –16.7%
 4,971 4,471 11.2% 27,442 28,955 –5.2%
 5,030 5,006 0.5% 24,345 28,619 –14.9%
 36,898 35,776 3.1% 183,162 193,840 –5.5%

 16,625 16,776 –0.9% 73,859 92,762 –20.4%

 19,895 19,450 2.3% 107,731 101,588 6.0%

By Type

By GVWR

Segment/Date

Commercial vans (Classes 1–3)* 
*Does not account for passenger,  
chassis cab or cutaway configurations

U.S. & Mexico straight truck chassis sales (box-off) Figure 1

Source NTEA OEM Monthly Chassis Statistics Survey

 2026 2025 Change  2026 2025 Change
Year-to-dateJuly

TOTALS

Class 1 (0–6,000 lbs.)
Class 2 (6,001–10,000 lbs.)
Class 3 (10,001 –14,000 lbs.)
Class 4 (14,001–16,000 lbs.)
Class 5 (16,001–19,500 lbs.)
Class 6 (19,501–26,000 lbs.)
Class 7 (26,001–33,000 lbs.)
Class 8 (33,001 lbs. +)

U.S. new truck retail sales by GVWR

Truck sales figures are updated monthly on ntea.com. Truck sales figures for franchised dealers of U.S. 
truck manufacturers are reprinted with permission from Omdia. 

 878,631 887,673 –1.0% 6,017,227 6,020,469 –0.1%
 223,394 224,359 –0.4% 1,485,324 1,526,283 –2.7%
 35,145 36,844 –4.6% 231,321 249,395 –7.2%
 1,002 1,436 –30.2% 8,031 9,816 –18.2%
 5,024 5,462 –8.0% 35,589 44,645 –20.3%
 7,091 5,086 39.4% 43,852 40,206 9.1%
 4,906 5,220 –6.0% 30,376 32,645 –7.0%
 19,254 18,838 2.2% 113,121 126,652 –10.7%

 1,174,447 1,184,918 –0.9% 7,964,841 8,050,111 –1.1%

Source NTEA OEM Monthly Chassis Statistics Survey

Strip
Cutaway
Conventional (chassis-cab)
Low cab-over-engine
Total 

Canada tractor sales
total (Classes 7 and 8)
Commercial vans (Classes 1–3)* 
*Does not account for passenger,  
chassis cab or cutaway configurations

Class 2
Class 3
Class 4
Class 5
Class 6
Class 7
Class 8
Total

  June  June % change YTD YTD % change YTD
 2026 2025  June  June  June  June
   2025-2026 2026 2025 2025-2026

 100 81 23.5% 1,483 720 106.0%
 600 594 1.0% 3,495 3,140 11.3%
 2,005 1,710 17.3% 10,890 9,302 17.1%
 235 241 –2.5% 1,431 1,323 8.2%
 2,940 2,626 12.0% 17,299 14,485 19.4%

 127 125 1.6% 540 462 16.9%
 338 253 33.6% 2,463 1,559 58.0%
 337 329 2.4% 1,924 1,803 6.7%
 760 773 –1.7% 4,182 4,172 0.2%
 216 139 55.4% 1,068 644 65.8%
 527 392 34.4% 3,810 2,373 60.6%
 635 615 3.3% 3,312 3,472 –4.6%
 2,940 2,626 12.0% 17,299 14,485 19.4%

 1,702 1,704 –0.1% 8,458 9,776 –13.5%

 1,991 1,659 20.0% 13,396 10,329 29.7%

By Type

By GVWR

Segment/Date

Canada straight truck chassis sales (box-off) Figure 2
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E-newsletter advertising opportunities
NTEA Insider
Email newsletter featuring Association and 
industry resources, programs and events. 
n	�Distribution: Every two weeks or  

twice a month
n	�Audience: NTEA members
n	Circulation: 15,000+ recipients

Work Truck Industry News 
AI-driven email newsletter featuring commercial 
vehicle product innovations, market trends and 
industry company news 
n	�Distribution: Weekly
n	�Audience: Work truck industry, including 

NTEA members and nonmembers
n	Circulation: 35,000+ recipients
n	�Work Truck Industry News learns  

readers’ content preferences and tailors  
the newsletter to the recipient

Upper banner 
n	 Size: 600 pixels(w) x 100 pixels(h)
n	� Position: After the first story in the main body
n	 Member rate (monthly): $1,100
n	 Nonmember rate (monthly): $1,450

Upper banner (Position 1) 
n	 Size: 600 pixels(w) x 100 pixels(h) static or animated
n	 Member rate (monthly): $2,200
n	 Nonmember rate (monthly): $2,900

Middle banner 
n	 Size: 600 pixels(w) x 100 pixels(h)
n	 Position: Middle of the main body
n	 Member rate (monthly): $1,000
n	 Nonmember rate (monthly): $1,300

Middle banners (Positions 2–9) 
n	 Size: 600 pixels(w) x 100 pixels(h) static or animated
n	 Member rate (monthly): $2,000
n	 Nonmember rate (monthly): $2,600

Anchor banner 
n	 Size: 600 pixels(w) x 100 pixels(h)
n	 Position: Anchors the main body
n	 Member rate (monthly): $775
n	 Nonmember rate (monthly): $1,000 Anchor banner (Position 10)

n	 Size: 600 pixels(w) x 100 pixels(h) static or animated
n	 Member rate (monthly): $1,500
n	 Nonmember rate (monthly): $2,000Middle banner

Anchor banner

Upper banner

Middle banner

Middle banner

Anchor banner

Upper banner

Banner ad guidelines
n	 Banner can include a URL of advertiser’s choice
n	 Artwork is due the Monday before the distribution date
n	� Send all graphics and URLs to kailey@ntea.com with  

the subject line: NTEA Insider - Company Name
n	� Billing occurs the second Tuesday of that issue’s month
n	� All contracts must be secured and signed by the first of  

the month prior to the month you are purchasing  
(e.g., Contract due Sept. 1 for October placement)

Banner ad guidelines
n	 Banner can include a URL of advertiser’s choice
n	� Advertiser may change the graphic month-to-month. New 

graphics must be submitted by the last Thursday of the month 
prior (e.g., February graphic due by last Thursday of January) 

n	� Send all graphics and URLs to advertising@ntea.com 
and kailey@ntea.com with the subject line: Work Truck 
Industry News Artwork – Company Name

n	 Billing occurs the second Tuesday of that issue’s month 
n	� All contracts must be secured and signed by the first  

of the month prior to the month you are purchasing  
(e.g., Contract due Sept. 1 for October placement)
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NTEA member to  

receive discounted rates.  

To learn more and join, visit  

ntea.com/join or contact info@ntea.com.
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Additional advertising opportunities

Customized advertiser message 
delivered to NTEA’s email audience  
n	�Distribution: Industry eBlast space is limited. Each placement is 

reserved for one advertiser. Advertisers can select their preferred 
distribution date and time (ET) depending on current availability.

	 –	� January and February: one eBlast available per week  
(8 distributions per year, limited to one advertiser per distribution)

	 –	� March–December: two eBlasts available per month  
(20 distributions per year, limited to one advertiser per distribution)

n	�Audience: Work truck industry, including NTEA members and 
nonmembers

n	Circulation: 35,000+ recipients
n	�Options: Advertisers can include custom graphics, videos, links, 

social media handles and more in their eBlast. 
n	�Size: Graphics can be a maximum of 600 pixels(w), though height 

may vary. 
n	�Pricing per eBlast: 
	 –	� Members: $4,000
	 –	� Nonmembers: $5,200

NTEA Industry eBlast NTEA Member news

The Association features members’ product, company, and personnel 
announcements in NTEA News and on ntea.com. To share your news, email a 
press release and high-resolution photo, if applicable, to caroline@ntea.com 
and wendi@ntea.com. 

Once shared, visit ntea.com/membernews to view your news online. 
Announcements will appear in the NTEA News Member News column beginning 
on page 4, as time and space allows. NTEA members can view the digital edition  
of NTEA News at ntea.com/nteanews. 

Creative materials are due at least one week prior to selected distribution date to allow time for media 
insertion and draft approval.

Artwork should be submitted to advertising@ntea.com and kailey@ntea.com. 
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Work Truck Week® advertising and sponsorship opportunities

Only those companies at or above the $3,000 level are designated as sponsors of Work Truck Week and recognized in pre-event materials.

Rates listed are for those companies exhibiting at Work Truck Week. Non-exhibiting companies can purchase sponsorships at 1.5x the listed rate.

Print advertising
Work Truck Week on-site event 
guide (6,000 printed copies)

	 –	 Full Page ad: $2,250

	 –	 Outside Back Cover: $5,250

	 –	 Inside Front Cover: $4,250

	 –	 Inside Back Cover: $4,250

Digital advertising
n	� Work Truck Week News  

(monthly eNewsletter, Oct–Feb)

	 –	 Top banner ad: $5,000

	 –	 Middle banner ad: $4,000

	 –	 Anchor banner ad: $3,000
n	 Live from Work Truck Week  
	 –	 Daily Newsletter Ad: $5,000
n	 Worktruckweek.com  
	 –	 Top Banner Ad: $10,000

	 –	 Anchor Banner Ad: $10,000

Work Truck Week on-site sponsorships 
On-site branded sponsorship opportunities for Work Truck Week 2027, held 
March 9–12, 2027, are also available for purchase. To view current availability 
and pricing, visit wtw27.exh.mapyourshow.com/7_0/marketing. For 
additional information, contact kailey@ntea.com. 

Work Truck Week features the latest commercial vehicles, components, equipment and products from over 500 leading companies on an 

exhibit floor covering more than 500,000 square feet. The event includes a robust educational conference with industry-specific training 

and opportunities to engage the commercial vehicle community at special events. 

18,244
Registrants

15,646
Verified 

Attendees
Countries 

Represented

566
Trade Magazines/

Media Outlets

2,506
Commercial Fleet/

Truck Buyer 
Attendees

29

527
Exhibiting 
Companies
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Follow us

Book your ad space today. Visit ntea.com/advertising for contract and space reservation forms.

Linking the commercial vehicle community to industry news, trends and insights is an 

important part of our mission. The question isn’t if you can connect with NTEA – but how 

you’d like to do it! Learn more at ntea.com/connect.
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